Overview of the intervention strategies for latrine construction of
non-owners in Malawi

Intervention

Behavior Change

BCT Description

Communication

strategy Techniques Channels
(BCT's) Mass | Group | One-
Media to-
one
1 Hardware Promotion to Help to find material and prompt to X
Promotion build build a latrine.
infrastructure
Prompt Prompt participants to begin with X
behavioral building a latrine.
practice.
2 Social Inform about Point out that important others' X
Influence/ others’ approval support the latrine construction and
persuasion disapprove open defecation.
Important others may be family
members, neighbors, famous
persons. Their approval/ disapproval
can be expressed by themselves or a
Red Cross volunteer can inform
about their opinion.
Inform about, and | Provide information about costs and X
access costs and benefits of a latrine construction and
benefits conduct a cost-benefit analysis. This
includes not only financial costs &
benefits, but also health or social
consequences and the entailed effort.
Reward a person after latrine
construction (material or social
reward).
3 Social Organize social Prompt people to receive practical or X
support support. verbal support from others’ (only
vulnerable families).
Prompt to talk Prompt NonOwners to talk about X
about latrine latrine construction with owners.
construction'.
Intervention strategy 1: hardware promotion
Intervention Behavior Change | BCT Description Communication
strategy Techniques Channels
(BCT's) Mass Group | One-
Media to-
one
1 Hardware Promotion to Help to find material and prompt to X X
Promotion build build a latrine.
infrastructure




Prompt Prompt participants to start with X
behavioral building a latrine.
practice.

Aim: Increase abilities to construct an own latrine.

Description: First, the NonOwners are prompted to construct a latrine (combine with community
meeting, public demonstration how to build a latrine and hand washing facility from strategy 1, step 1
for hand washing). Help to build a low cost latrine using local available ressources. Prompt local
leaders to mobilize community to help construct latrines for the vulnerable households (door to door
approach, provision of labour at free cost). Second, during the household visit households are
encouraged to start with building a latrine.

Outcomes:

+ Participants know about how to construct a latrine.
+ Participants construct a latrine.

Communication channels: One-to-one communication

Key slogan: We all living in an OD free community!

Intervention strategy 2: social influence/ persuasion

Intervention | Behavior Change | BCT Description Communication
strategy Techniques Channels
(BCT's) Mass | Group | One-
Media to-
one
2 Social Inform about Point out that important others' X
Influence/ others’ approval support the latrine construction and
persuasion disapprove open defecation.
Important others may be family
members, neighbors, famous
persons. Their approval/ disapproval
can be expressed by themselves or a
Red Cross volunteer can inform
about their opinion.
Inform about and | Provide information about costs and X
access costs and benefits of a behavior and conduct a
benefits cost-benefit analysis. This includes

not only financial costs & benefits,
but also health or social
consequences and the entailed effort.
Reward a person after latrine
construction (material or social
reward).




Aim: Increase norms resp. establish latrine construction as a community norm, as well to change

beliefs about costs and benefits of a latrine construction.

Description: First, provide info sheets/ letters with the picture of Red Cross worker and following text:
‘Red Cross, group village leaders and chief of the village appreciate that you construct an own latrine.’
Please read a text for participant. Second, during a household visit, the Red Cross volunteer calculates
together with the participant the corresponding costs and efforts for latrine building. The total
monetary costs are compared to the monetary costs of a medical treatment and the effort compared
to the effort of taking someone to the hospital or caring for a sick family member. Third, reward the
person after he/she constructed a latrine. The reward can be material (e.g. money or vouchers or
presents) or social (e.g. congratulation for having performed the behavior). Reward and organize
competitions on village level (clean village).

Outcomes:

+ Participants know that important others’ approve the latrine construction and disapprove open
defecation.

+ Participants know about benefits and positive consequences of latrine construction.

Communication channels: One-to-one communication

Key slogan: We are all proud of our own latrine!

Intervention strategy 3: social support

Intervention | Behavior Change | BCT Description Communication
strategy Techniques Channels
(BCT's) Mass | Group | One-
Media to-
one
3 Social Organize social Prompt people to receive practical or X
support support. verbal support from others’ (only
vulnerable families).
Prompt to talk Prompt NonOwners to talk about X
about latrine latrine construction.
construction.

Aim: Prompt communication and social support on latrine construction.

Description: Help in the latrine construction (prompt local leaders to mobilize communities — see step
1, strategy 1).

Organize community meeting with NonOwners and owners. Prompt community to support vulnerable
families without latrines. During community meeting also discuss following topics: latrine construction
and use, talking about advantages and challenges.

Outcomes:

+ Participants receive social support regarding latrine construction from others'.




+ Participants talk about latrine construction with others’.

Communication channels: one-to-one, group (discussion groups)

Key slogan: We all living in an OD free community!
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